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Code of Conduct

INTRODUCTION

What we stand for

The ARNO Code of Conduct is intended to
support us in acting properly and reasonably
in our daily work as well as with strategic
considerations and related legal or ethical
decision-making processes. The company is
committed to upholding the ARNO Code of
Conduct. It is based on company principles,
visions, UN conventions, applicable laws
and relevant standards - principles that we
as a company uphold without exception.
Our requirement is that all business is carried
out legally and ethically. Employees are
obliged to strictly uphold the ARNO Code of
Conduct and actively implement regulations
to an exemplary standard. If dictated by
regional circumstances, local standards
shall supplement the Code of Conduct.

Managing Directors Alien Wolter, Tim
Arnholdt, Steffen Rothmeier and Design
Management Director Sophie Keim are
responsible for implementing the ARNO
Code of Conduct. They are supported by
managers at all subsidiaries. All managers
at executive level are obliged to sign a

declaration of compliance that will be kept
in their HR file.
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Code of Conduct

LAWS AND

SOCIETAL NORMS

We comply with them

ARNO is represented in many product
markets across the globe, ~and therefore
subject to a range of different laws. We are
obliged to uphold all applicable laws locally
and supraregionally, as well as national
customs and other societal norms.

NO TO
CORRUPTION

We do not tolerate corruption

Corruption’ damages “both, competition
and-society, and can have consequences
under'penal law and civik law. We and
our, employees condemn @orruption both
nationally and internationglly, including
the acceptance of benefitstin relation to
professional activities. The ©nly exception
is hospitality at business me@ls or business
events. In order to avoid the appearance
of any bribery or corruptibility, we are
guided by the tax value limit of 35 Euro
for small gifts on certain oecasions. We
strictly condemn fraud and disloyalty.
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NO TO
DISCRIMINATION

We do not tolerate discrimination

We are a global company, active in many
different countries with different cultures.
We believe that people with different
ethnicities, world  views, religions,
‘ genders, ages, disabilities or sexual
orientations make our company richer. No
business partner or employee should be
discriminated against due to any of these
characteristics.
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NO TO
CHILD AND
FORCED LABOUR

We do not tolerate child and forced labour

We do not tolerate child labour. Children
must be treated with dignity and respect,
have the right to personal development
and must have access to education and
healthcare. In the case of young people
under the age of 18, ARNO takes into
account the special protection under
the Youth Employment Protection Act.

We will not support forced labour. We
condemn human trafficking in the strongest
possible terms. If we ourselves or our
partners find evidence of unlawful acts,
we will immediately inform the relevant
authorities.
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RESPECT

We respect each other

Our company’s success depends as much
on the appreciation of our employees’ skills
and work as on our dealings with customers,
service providers and suppliers. Employees
can expect to be treated equally and
with respect. We strive for free and open
communication, effective teamwork and the
continual development of our staff. Our aim
is to create an environment of openness and
mutual appreciation.
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HEALTH AND SAFETY
STANDARDS

We comply with them

Protecting people and the environment
is fundamental to us. We consider it
our obligation to carry out our business
sustainably, to create safe and healthy
working conditions, and to continually
improve occupational health & safety and
the environment. Our aim is to avoid all risks
by implementing established preventative
measures.

Copyright by ARNO




ARNO GROUP Code of Conduct

Copyright by ARNO
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PROTECTION

We protect assets and competition-relevant information

Our employees are responsible for protecting
material and immaterial assets within their
areas of activity. Material assets include
objects such as land, buildings, vehicles,
products, hardware, materials and any form
of documents. Immaterial assets include
know-how, technology, business secrets and
other information valuable to ARNO which
needs to be protected. Electronic information
systems must be used within legal realms
and necessary security measures must be
implemented.
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ARNO GROUP

DONATION

We donate in various areas

We see our company as a responsible
corporate citizen, so we offer financial
support in the areas of education, society,
science and sport. Funds are only allocated to
organisations that are generally recognised
and follow accepted goals.
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ARNO GROUP

NO TO MONEY
LAUNDERING

We reject money laundering

We only maintain business relationships
with partners whose business complies with
applicable laws and whose capital has
been gained legally.

Code of Conduct

FAIRNESS

We are fair

We condemn any unlawful practices that
distort, limit or prevent competition. We strive
towards fair competition without limitatio
We uphold laws against the restriction
/ compe th in all cou’nes in which

~ active, wit 'au’r exception
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OPPORTUNITY

We provide opportunities

The ARNO Retail Design Award (ARDA) is a
retail design award initiated in cooperation
with the ARNO Group and the Art Directors
Club in Stutigart. The first ARDA was
presented in April 2016. The aim of the
ARDA is to encourage young designers to
develop outstanding retail designs and give
them the opportunity to present their ideas
to an international audience of experts from
the design and economy sectors.
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VIOLATION OF THE
CODE OF CONDUCT

\ We are thankful for your help

ARNO employees, business partners or
er third parties can report instances
dicative of a violation of the ARNO
Code of Conduct. ARNO welcomes
onymous reports of violations, where
histle-blowers may be afraid of possible
epercussions. Please try to formulate the
eport precisely and in detail. Once your
eport is received, the instance shall be
eviewed for credibility and conclusiveness
efore an ternal  investigation s
unched. If necessary, state institutions will
involved. Such instances can be reported
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STORE INTERIORS
SHOP IN SHOP
DISPLAY
DIGITAL

www.arno—onlz’ne. com



